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Capture the hearts, minds,
and wallets of today’s
eCommerce shoppers.
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Yesterday
Long-standing
marketing
principles that
are still relevant
today.

1. Who is your Brand?

Premium, safety, community, giving?

2. Who are your key Audience segments?
Families with SUVs, Business tourers, performance
car enthusiasts?

3. What should your Tone of Voice be?
Warm and conversational or brief and professional?






Today
Trends of
today’s
customer
expectations

Did you know that ecommerce now makes
up 38% of total UK sales’?

What factors do customers need to consider
when purchasing tyres online?

How does your ecommerce support these
requirements?
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Enabling informed
decision-maRing

-
vl -~
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Product Marketing:

Enapling informed
decision-making

Discussion

Whatis yo
video? your top takeaway from this
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Tomorrow

The Rise of Al;
what it looks like
and how to
prepare for it

Who has used Al?

What did you use it for?

Who uses it for online search?



Tomorrow

The Rise of Al;
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and how to
prepare for it

Search Generative Experience

Google

Ly

what is the most common element on the periodic table X

3 Converse Images News Reddit Videos Maps >

o Generative Al is experimental. Info quality may vary.

Hydrogen is the most common element on the pericdic table. It makes up

around 74% of the detectable content of the universe and 91% of the atoms in
the universe. Hydrogen is the simplest element in the universe, with just one
proton and one electron. It's also the only element that doesn't have a

Hydrogen -
Element
information, p...

Why Is
Hydrogen the
Most Commo...

The other most common elements in the universe are helium, oxygen, carbon,

RCS H Live Scie.
and neon. ® & LiveScie

‘> Ask a follow up ‘> What is the rarest element in the universe? ' What are the 3 uses of hydrogen? ‘> What are the

International Energy Agency
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Hydrogen - IEA

carrier, which can help tackle various critica
. Today, hydrogen is mainly used in the .

Jul 10, 2023 — Hydrogen is a versatile er
energy chal

H Hydrogen Council
https:#

v.hydrogencouncil.com 3

Hydrogen Council

o decarbonize our planet

Name the twenty most common elements?
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SearchGPT from the makers of ChatGPT

SearchGPT@®



Al-powered web search ranking
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Tomorrow

The Rise of Al;
what it looks like
and how to
prepare for it

Al is everywhere and growing.
It will change how we buy.

Fast.

Content is key.
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BRIDGESTONE

Exceptional serving

Delivering your web-content
over the net

The importance of quality web content &
fast web hosting to your business
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Whatis yo
video? your top takeaway from this

\ 2 Digital Experience
[XLE_DUOV'\J\ serving delivering your content over the net

| YOUR
| Content that matters

. User Experience Fa
interactions

Contentdriven by business priorities,
iformed by search 0g10< Yeywords,

\ e focdback, ensuros relevanc® and
engagement

\ By targeting \ihat users are actively
seaching for and addressing content
Gaps, businesses €N create valuable,
| competitive content

Analysing internal searches and use!
\ foedback helps refine <rategies and
\ continuously improve usel satistaction

and loyalty-




|THANKS!

Key Insights Key Action

. . Scan here for your takeaway cards. Share your
* Ecommerce is growing, fast knowledge.

* Alis growing, fast
* Alwillchange Ecommerce

Key Focuses

o - 5 Key Suggestion

What does Al know about your business?

1. UNDERSTAND 2. ENHANCE YOUR 3. PRODUCE Perhaps ask Gemini, ChatGPT, CoPilot.
YOUR CUSTOMER ENGAGING _ _ N
AUDIENCE EXPERIENCE CONTENT How does your business hold up against the competition?

ZRIDGESTONE
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